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Relationship between preference for advertisements and working memory, 




The present study was conducted to clarify the types of advertisements that are preferred by older 
adults. For this purpose, we investigated age-related motivational influences on responses to emotional-
targeted advertisements (vs. rational ones) in the context of socioemotional selectivity theory. The 
participants were 38 elderly adults. The results demonstrated that there was no difference between 
emotional-targeted advertisements and rational-type advertisements in terms of memory and evaluation. 
The evaluation of rational-type advertisements was negatively correlated with cognitive function, 
whereas there was no significant correlation between the evaluation of emotional-targeted advertisements 
and cognitive function. These results seem explainable in terms of the complexity of individual 
advertisements, and how this influences their evaluation. 
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